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Abstract 

The paper investigated internet job information sources used for job information seeking purposes by 

Nigerian tertiary education graduates undergoing national service programme in a state of the 

country. The objective of the study was to understand how the graduates, who are also in the one-year 

national youth service corps programme of Nigeria and mostly seeking their first formal jobs, have 

been using various Internet-based sites for information on job vacancies. Survey research design was 

adopted in the study which focused only on the population of corps members posted to Ibadan, capital 

of Oyo State of Nigeria. Proportional stratified sampling technique used to select 408 corps members 

from the eleven local government areas of Ibadan, and a structured and validated questionnaire was 

used to collect the data. Findings show that corps members used both job sites and social media to 

search for job information. The perceived information needs and Internet job search self-efficacy of 

the sampled corps members significantly predicted use of internet job information sources, but 

subjective norms did not. Job search intensity was high, as majority of the corps members spent up to 

about ten hours in a day searching for job information on the Internet. However, only 2% of the corps 

members had got jobs offers, although high proportions of them had taking job aptitude tests and 

interviews. This may is likely due to the very high competition for jobs in an economy that was going 

through a recession during the time. The study confirmed the role of the Internet as an essential job 

search tool for the youth and the importance of perceived needs and self-efficacy in the use of 

technology to seek for job information. A key recommendation from the study is that training to 

develop the skills of corps members in online job search should be included in the activities of the 

members during their service year.  

 

Keywords: Internet job information sources, job seekers, fresh graduates, National Youth Service 

Corps members, Nigeria 

 

Background  

Most individuals seek for jobs at some times in their life. Among them are fresh school leavers or 

university graduates searching for their first jobs, previously employed but currently unemployed 

people, as well as gainfully employed people searching for better jobs. Job search is the process of 

identifying sources of job information and utilizing such job information for the purpose of finding 

suitable job opportunities. It is a dynamic self-regulated process during which job seekers need to stay 

motivated to secure a job (da Motta Veiga & Gabriel, 2016). In the quest to get employed, people 

could adopt various methods or strategies to get job-related information. Finding employment and the 

quality of employment always depend on job search quality, hinged upon the sources that job seekers 

use to acquire information about job vacancies, and the intensity of job search (Boswell, Zimmerman 

& Swider, 2012; Van Hooft, Wanberg & van Hoye, 2012).  

 

Job seekers deploy different methods of searching for information which can be categorized into 

“formal and informal” or “traditional and internet” (Green, De Hoyos, Li, & Owen, 2011; O’Connor, 

2013; Saks, 2005, 2006). Formal job search uses public intermediaries that exist primarily for 

recruitment purposes, which include search by recruitment advertisements, public employment 

offices, employment agencies, journals and more recently the Internet or websites. Informal sources 

are usually private intermediaries such as friends, relatives, colleagues, acquaintances, current or 
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former employees, or persons who are already employed in an organization (Caliendo, Cobb-Clark & 

Uhlendorff, 2010; Saks & Ashforth, 2000; Van Hoye, van Hooft & Lievens, 2009). Green et al (2011) 

similarly described formal methods to include the use of employment agencies, answering 

advertisements in newspapers, journals and the Internet, while informal methods include personal 

contacts and contacting employers directly.  

 

Kuhn & Skuterud (2000) distinguished two methods that job seekers use: traditional and Internet. The 

Internet has become an invaluable and powerful tool driving development and competitiveness among 

people, organizations and countries, including the competitive search for jobs. The increasing use of 

the Internet for recruitment and job search is has been transforming the work environment. The 

Internet has brought a lot of innovations to the process of job search and recruitment (Pew Research 

Center, 2015). These innovations include specific websites for job information, corporate job websites 

for large organizations, as well as online application systems, as well as organizations posting their 

job vacancies on their websites. Studies have also established that the Internet is increasingly being 

used for employment recruitment.  

 

Broughton, Foley, Ledermaier & Cox (2013); Beard, Ford, Saba & Seals (2012); Stevenson (2008) 

mentioned that the Internet has become an essential job search and recruitment tool. Broughton et al. 

(2013) and Suvankulov, Lau & Chau (2012) also contributed that the Internet has become an essential 

job search and recruitment tool, and that its penetration rates and use in job search have risen sharply. 

It has significantly changed the job application process and improved the channels of communication 

between employers and job seekers. Unlike before when job seekers used print media to get access to 

job information, the Internet is now being used to conduct job searches because of the savings in 

costs, time and effort provided by the Internet, and its coverage of a wide geographical area. A survey 

carried out by the Pew Research Centre’s Project for Excellence in Journalism, Internet and American 

Life Project in 2011 found that the Internet had already surpassed newspapers as a source Americans 

turned to for information. The study found that African-American, under age 40, with some college 

education or a college degree, counted more on the Internet to seek information about local job 

openings, and for those who preferred the Internet for job searches, specialty websites were 

particularly popular (Rosenstiel, Mitchell, Purcell & Rainie, 2011).  

 

A study conducted by Shaifuddin, Ahmad & Haliza-Wan-Mokhtar (2011) to determine the nature of 

situation, needs and usages of information sources and perceptions among rural youth in Kuala 

Selangor Malaysia found that, of the six information channels investigated, the most frequently used 

was the Internet. In addition, over half of the respondents (62%) preferred to access electronic 

information sources, compared to 38% who used printed information sources. In Nigeria, Abioye 

(2012) found that job seekers preferred the use of electronic and informal sources in seeking job 

related information. Igwe & Onah (2013) investigated the information needs, sources and seeking 

behavior of National Youth Service Corps (NYSC) members in Kwara State. NYSC members 

comprise fresh Nigerian graduates from universities, polytechnics and colleges of education. They 

found out that almost two-thirds (64%) of the corps members reported needing information on job 

opportunities and vacancies, and that the Internet was used as their major information source. These 

studies give insight into the fact that electronic sources are being used increasingly by job seekers, 

who are majorly youths, to search for employment opportunities. Kuhn & Skuterud (2004) and Kuhn 

& Mansour (2011, 2014), found that Internet searchers’ unemployment period was reduced compared 

to those who searched offline. This reduction was associated with improvements in technology such 

as better job sites as well as greater internet penetration. Internet job search was most effective in 

reducing unemployment durations when used to contact friends and relatives, to send out resumes, fill 

out applications, and also to look at advertisements. 

 

Job sites such as CareerBuilders, Hotnigerianjobs, Naijahotjobs, Ngcareers, Jobberman, JobZilla 

Nigeria, Justjobsng, Jobnetworknigeria, Jobcabal, Jobgurus, Careers24, Jobimu, Jobmaster, etc. are 

used in Nigeria. These job sites provide information based on specialization as well as date of expiry 

of the advertised vacancies. Some sites provide e-mail and company site addresses where job seekers 

may forward résumé or curriculum vitae or fill online form, while others provide direct links to 

company websites at the click of a button. These sites provide the opportunity of allowing seekers to 

register with them and upload their curriculum vitae as well as having the opportunity of saving 
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results of job searches. The sites also assist in managing job searches by alerting job seekers of job 

opportunities in the areas of interest pre-registers. Other means by which job information can be got 

on the Internet are through the social networking sites like Facebook, LinkedIn, Twitter, Google+, etc. 

Even though the social networking sites are basically means of networking and may be used for 

meeting and keeping contact with friends and family, overtime, it has become means of facilitating 

business and career developments. Online newspapers also featured job advertisements, e.g. Nigeria 

Punch Online, Online Guardian, Vanguard Online, etc. 

 

Whilst research has examined a broad range of sources of information that job seekers consult to get 

information, to date, there has only been minimal exploration on the search behaviours and strategies 

used on the Internet by job seekers. There is need to study intensely the job search behavior of job 

seekers, including such issues as the internet job information sources preferred and used, evaluation 

sof the relevance and usefulness of different Internet sources, job search intensity, factors considered 

when searching for job information, and the job search outcome experiences of the job seekers. These 

issues were the focus of this study , which sought to answer the following research questions: 

i. What type of job information do job seekers look for on the Internet? 

ii. What are the Internet job information sources used by job seekers? 

iii. How often do job seekers use the Internet to seek for job information? 

iv. Which of the Internet job information sources do job seekers find most relevant to their 

needs?  

v. What factors do job seekers consider when searching for job information on the Internet? 

vi. What outcomes to job seekers experience through the use of Internet as their only job 

information source? 

 

The following three research hypotheses were also formulated for validation in the study: 

H1: Job information needs of job seekers significantly predict their use of Internet job  information 

sources. 

H2: Internet job search self-efficacy of job seekers significantly predicts use of Internet job 

information sources. 

H3: Subjective norms significantly predict use of Internet job information sources by the job seekers. 

 

Methodology 

The population of the study comprises National Youth Services Corps (NYSC) members in Nigeria, 

but with particular focus on corps members deployed in Ibadan, the capital city of Oyo State, Nigeria. 

The NYSC scheme was created initially to reconstruct, reconcile and rebuild the nation after the civil 

war ended in Nigeria in 1970.  It was established by Decree No. 24 of May 22, 1973 and later 

replaced by Act No. 51 of June 16, 1993. The purpose of the scheme is primarily to inculcate in 

Nigerian youths the spirit of selfless service to the community, and to emphasise the spirit of oneness 

and brotherhood of all Nigerians, irrespective of cultural or social background. Nigerian citizen 

graduates of tertiary institutions in Nigerian and foreign universities, except those older than 30 years, 

are expected to take part in the one-year mandatory scheme before they can be employed in any 

organizations in the country. The service year activities comprise of orientation mental and physical 

training periods, deployment to organizations of primary assignment, and community development 

activities. Corps members are posted to different parts of the country, mostly randomly away from 

their states of origin. Most of the corps members are usually also looking for their formal jobs while 

participating in the scheme. During this period, corps members actively look out for information on 

job vacancies, often lack adequate knowledge and previous experience in job search, and are therefore 

a vibrant job-seeking population to focus upon to achieve the objectives of this study.  

 

A descriptive survey research design was adopted to study this population. Proportional stratified 

sampling technique was used to select 408 corps members from a population of 8165 corps members 

serving in Ibadan during the 2015 to 2016 service period, comprising the first and second batches of 

corps members posted to the local government in the city for the period, as shown in Appendix 1. To 

achieve this, five per cent of corps members in each of the eleven local government areas (LGA) of 

the state were selected from the list of corps members obtained from the State NYSC secretariat, 

Ibadan was the target sample. A designed and validated questionnaire was used for data collection. 

The questionnaire was designed in accordance with the research questions and hypotheses. Data 
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collection took place between January and March, 2016 during the weekday devoted to community 

development activities by the corps members in the local government areas. The researchers recruited 

two assistants who helped in the administration of the questionnaire. To ensure face and content 

validity of the research instruments, the instrument was given to researchers at the Africa Regional 

Centre for Information Science, University of Ibadan for scrutiny, and their inputs were used to make 

amendments as necessary. A pre-test was carried out using 20 corps members selected in Iseyin LGA 

(another local government area of Oyo State outside Ibadan) to test the internal consistency of 

responses to multiple questions used to collect data on some of the variables. Ethical considerations 

that govern proper conduct of social research were followed by ensuring the confidentiality and 

anonymity of information given by the respondents. Respondents were not asked to state their names 

on the questionnaire. Participation was voluntary as the respondents were under no obligation, 

whatsoever, to participate in the study. All relevant information on the research was disclosed to the 

respondents before commencement of data collection.  

 

Some challenges were encountered while administering the questionnaire. Corps members were 

unwilling to fill the questionnaires due to the open space and physical rigours of their community 

development activities. Moreover, at some local governments, there was difficulty in keeping track of 

and collecting back questionnaire that had been given out because the community development 

activities were being carried out in at different locations within the same local government, with corps 

members moving from one location to another. These bottlenecks lengthened the period of data 

collection beyond expectation. A total of 408 copies of questionnaire were administered, while 404 

copies were retrieved, giving a 99.02% response rate. The very high response rate was due to the high 

motivation of the corps members to participate in a study that concerned them and their future.  

 

Results 

Respondents’ demographics 

As summarized in Table 1, majority of the corps members were male, and majority were between the 

ages of 20-25 years. This is because the scheme exempted graduates older than 30 years. 

Approximately 97% of the respondents were single, and majority had spent ten out of twelve months 

in the scheme at the time of data collection.  

 
Table 1: Demographic characteristics of respondents 

Variable/values Frequency (%) 

Gender   

    Male 235 58.2 

    Female 169 41.8 

Age    

    Below 20 years 9 2.2 

    20 – 25 years 241 59.7 

    26 – 30 years 154 38.1 

Marital status   

    Single 391 96.8 

    Married 13 3.2 

School graduated from   

    University 352 87.1 

    Polytechnic 52 12.9 

Months spent in the scheme   

    Less than 5 months 0 0.0 

    6 months 0 0.0 

    7 months 0 0.0 

    8 months 10 2.5 

    9 months 0 0.0 

    10 months 394 97.5 

    11 months 0 0.0 

 

Research question 1: What type of job information do corps members look for on the Internet?  

Corps members in Ibadan had various job information needs, ranging from information on jobs 

related to their subject disciplines while in the university, location of jobs, and information on how to 
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prepare their curriculum vitae, and for aptitude tests, interviews, among others (Table 2). The 

percentage of respondents were highest for Information about preparation for interviews (81.2%), 

Information about preparation for aptitude tests (78.2%), and Information about preparation of 

curriculum vita (77.3%). 

 
Table 2: Job information needs of respondents 

Job Information Need Scale Frequency % 

 

Information about discipline related jobs? 
Yes 271 67.1 

No 133 32.9 

Information about all types of jobs? 
Yes 262 64.9 

No 142 35.1 

Information about preparation of CV? 
Yes 312 77.3 

No 92 22.8 

Information about preparation for aptitude tests? 
Yes 316 78.2 

No 88 21.8 

Information about preparation for interviews? 
Yes 328 81.2 

No 76 18.8 

Information about location of jobs 

Local 96 23.8 

International 130 32.2 

Both 178 44.1 

Information about choice careers 
Yes   300 74.3  

No 104 25.7 

Information about nature of job 
Yes 300 74.3 

No 104 25.7  

 

Research question 2: What are job information sources often used by corps members? 

Results show that majority of the corps members used the Internet to search for job information, and 

they used both formal and informal Internet information sources (job sites, social media and 

networking). Facebook was the most frequently used among the social media sites, while Jobbermann 

was the most frequently used specialty job sites. The respondents also contacted friends and relatives 

(informal networking) to seek for job information. The results are summarized in Table 3. 

Research question 3: How often do corps members use the Internet to seek for job information? 

Table 4 shows that majority of the corps members spent an average of 10 hours searching for job 

information in a day.  

 

Research question 4: Which of the job information sources do corps members find most relevant to 

their needs?  

A high percentage of the corps members agreed that the different job information sources provided 

information relevant to their needs. Nevertheless, the respondents rated information got from 

Jobberman as the most relevant compared to other Internet job sites. They also rated information got 

from LinkedIn as the most relevant among the social media sites, while a very high percentage found 

information got through their contacts with friends or relatives most relevant among the other job 

sources they used. Table 5 presents the results.  

 

Research question 5: What factors do corps members consider while searching for job information 

on the internet? 

All the factors investigated were considered important by the corps members as indicated by majority 

of them (Table 6). However, the most important factor considered by them is remuneration, while job 

security ranked second. 

 

Research question 6: Do corps members get outcomes by using the internet as the only job 

information source? 

The respondents reported getting some desirable results or outcomes from their job information 

searches on the Internet. A high percentage of the respondents (88.6%) had written between six to ten 

job selection tests within a period of ten months, while almost 99% had been invited for between six 
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to ten job interviews. However, only 2% had been able to get jobs offers, which can be explained 

from the biting economic recession experienced in Nigeria and many other countries at the time of the 

study.  

 
Table 3: Sources of job information used on Internet 

Social Media Response Frequency % 

LinkedIn 

Rarely 146 36.1 

Occasionally 78 19.3 

Frequently 180 44.6 

Facebook 

Rarely 119 29.4 

Occasionally 57 14.1 

Frequently 228 56.4 

Black Berry Messenger (BBM) 

Rarely 135 33.4 

Occasionally 57 14.1 

Frequently 212 52.5 

Whatsapp 

Rarely 129 31.9 

Occasionally 73 18.1 

Frequently 202 50.0 

Others (SnapChat, Instagram) 

Rarely 293 72.5 

Occasionally 65 16.1 

Frequently 46 11.4 

Job Sites Response Frequency % 

Jobberman 

Rarely 133 33.0 

Occasionally 105 26.0 

Frequently 166 41.9 

Ngcareers 

Rarely 217 53.7 

Occasionally 55 13.9 

Frequently 131 32.4 

JobZilla Nigeria 

Rarely 266 65.8 

Occasionally 46 11.4 

Frequently 92 22.8 

Justjobsng 

Rarely 296 73.0 

Occasionally 52 12.9 

Frequently 56 13.9 

Jobnetworknigeria 

Rarely 269 66.5 

Occasionally 83 20.5 

Frequently 52 12.9 

Jobcabal 

Rarely 298 73.7 

Occasionally 68 16.8 

Frequently 38 9.4 

Jobgurus 

Rarely 289 71.5 

Occasionally 58 14.4 

Frequently 57 14.1 

Careers24 

Rarely 194 48.1 

Occasionally 85 21.0 

Frequently 125 30.9 

Jobimu 

Rarely 282 69.8 

Occasionally 66 16.3 

Frequently 56 13.9 

Jobsfornaija 

Rarely 254 62.9 

Occasionally 82 20.3 

Frequently 68 16.8 

Others: Hotjobs 

Rarely 320 79.2 

Occasionally 71 17.6 

Frequently 13 3.2 

Other Information Sources Response Frequency % 

Online Newspapers  

Rarely 246 60.9 

Occasionally 40 9.9 

Frequently 118 29.2 

Contacting friends/relatives through e-

mails? 

Rarely 163 40.5 

Occasionally 87 21.5 

Frequently 154 38.2 
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Table 4: Number of hours spent searching for job information on the Internet in a day 

 Less than 1 

 hour 

1 – 5 

hours 

6 – 10  

hours 

11 – 20  

hours  

More than  

20 hours 

Frq. % Frq. % Frq. % Frq. % Frq. % 

Number of hours spent 

searching for job information in 

a day 

24 5.9 162 40.1 202 50.0 16 4.0 0 0.0 

Frq. = Frequency of respondents 

 

 
Table 5: Relevance of information got from various 

sources to job seekers’ needs 

 ‘Yes’ 

frequency 

  

% 

Job information sites 

Jobberman 302 74.8 

Ngcareers 293 72.5 

JobZilla Nigeria 283 70.0 

Justjobsng 284 70.3 

Jobnetworknigeria 286 70.2 

Jobcabal 267 66.1 

Jobgurus 267 66.1 

Careers24 295 73.0 

Jobimu 211 52.2 

Jobsfornaija 269 66.6 

Social Media sites 

LinkedIn 350 86.6 

Facebook 115 28.5 

Black Berry Messenger (BBM) 135 33.4 

Whatsapp 300 74.3 

Other Information Sources   

Online Newspapers  266 65.8 

Contacting friends/relatives 

through e-mails? 

  

 

 
Table 6: Factors considered important when searching for job 

 

Factors 

Important? 

Yes % 

Remuneration 356  88.1  

Benefits (e.g. health insurance, pension, gratuity etc.) 282 69.8 

Location of the job 295 73.0 

Job security 337 83.4 

Qualifications required 332 82.2 

Type of job (sales/marketing, IT, customer service etc.) 322 79.7 

Possibility of transfer or relocation 280 69.3 

Training opportunities 332 82.2 

Work hours 309 76.5 

 

 
Table 7:  Internet job search outcome 

 1 - 5 6 – 10 11 – 15 Above 15 None 

Items Frq. % Frq. % Frq. % Frq. % Frq. % 

Job selection test already written 29  7.2  358 88.6 17 4.2 0 0.0 0 0.0 

Job interviews attended  4  1.0 398 98.5 2 0.5 0 0.0 0 0.0 

Jobs offers already got 8 2.0 0 0.0 0 0.0 0 0.0 396 98.0 
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Test of hypotheses  

The three hypotheses of the study were tested simultaneously in their null forms at the five per cent 

level of significance, using a multiple linear regression method. Table 8 presents the results. 

 
Table 8: Results of multiple linear regression test of the hypotheses 

S/N  

Independent Variables 

Dependent Variable: Usage of Internet job information sources 

B Beta Sig 

1 Job information needs 0.354 0.061 0.012 

2 Internet job search self-efficacy 0.287 0.134 0.007 

3 Subjective norms 0.076 0.039 0.431 

Adjusted R-square= 0.594 

 

The results show a significant positive relationship between Usage of Internet job information sources 

and the job information needs of the sampled corps members (p = 0.012 < 0.05). Null hypothesis 1 

was therefore not accepted, which means that job information needs of the corps members 

significantly predicted their usage of Internet job information sources. Table 8 also shows a 

significant relationship between usage of Internet job information sources and Internet job search self-

efficacy (p = 0.007 < 0.05), which lead to the rejection of null hypothesis 2. Hence, self-efficacy of 

the corps members significantly predicted usage of Internet job information sources. However, the 

null hypothesis 3 was accepted because the results in table 8 shows that subjective norms of the corps 

members did not predict their use of Internet job information sources (p = 0.431 > 0.05). The results 

also reveal that Internet job search self-efficacy had a stronger predictive relationship 

(β=0.134) with usage Internet job information sources among the respondents, 

compared to information needs (β=0 .061). Finally, the model explained 59.4% of the 

variance in Internet job information sources usage, as indicated by the R-squared statistic of 0.594. 

Figure 1 is the research framework of this study showing the prediction statistics of the regression 

model of the relationships between usage of Internet job information sources (dependent variable) and 

job information needs, Internet job search self-efficacy, and subjective norms among the sampled 

corps members. 

 

 

      

      

 

      

     

  

                                      

 

 

 

Discussion  

The findings of this study show that a very high high majority the corps members used the Internet to 

search for job information. The corps members searched for information related to preparation for 

aptitude tests, interview, preparation of curriculum vitae and discipline related jobs. This is not 

surprising as the majority of employers in Nigeria recruit into their vacant job positions through 

aptitude tests and interviews, as is the practice over the world in which competitive selection tests and 

employment interviews continue to be the most frequently used methods to assess candidates for 

employment (Ekuma, 2012; Opayemi & Oyesola, 2013; Wilk & Cappelli, 2003). According to Robert 

(2005), interviews are the most frequently used selection technique and it is very unusual for 

candidates to be appointed without interviews. This is because employers and applicants perceive 

interviews as being fair in judging applicants and applicants expect interviews as part of a selection 

process (Lievens, De Corte & Brysse, 2003). In fact, from an applicant’s perspective, obtaining a job 

interview is fundamental to job search success (Saks 2006). As a result, corps members seeking for 

employment need to know the requirements needed to prepare for selection tests and interviews. 

Ekuma (2012) mentioned that interview has remained astonishingly popular among many 

organizations. For example, a survey carried out in the United Kingdom (UK) in 2009 found that 

Job information 

needs 

Internet job search 

self-efficacy 

Internet job 

information sources 

used 

Ho3: β = 0.039ns 

Ho2: β = 0.134* 

Ho1: β = 0.061* 

 
R

2
 = 0.594 

 

* denote significant at p<0.05, ns = not 

Figure 1: Research Model, with the validation results 

Subjective norms 
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close to 70% of 755 UK organizations made use of one form of the interview or another in their 

employee selection process; even as only 50% and 35% made use of test for specific skills (work 

sampling) and assessment centres respectively. The studies of Opayemi & Oyesola (2013) and 

Walubuka, Chepkilot & Zakayo (2015) equally established that the use of effective selection tests and 

interviews positively influenced employee’s job performance when they are ultimately hired. 

Therefore, the popularity of interview is a product of its acceptance by all parties in the selection 

process, including candidates themselves, because of its high face value (Currie, 2006).  

 

The corps members used both formal and informal Internet information sources (job sites, social 

media and networking) to seek for job information. However, the corps members were more 

predisposed to use Facebook than other types of social networking sites. This may not be surprising as 

the social media phenomenon is very popular among Nigerian youth. Findings of many studies have 

supported the view that youths (a category the corps members fall into) are more predisposed to using 

social media, especially Facebook, than other age groups (Adaja & Ayodele, 2013; Lenhart et al., 

2010; Nche 2012). For example, Lenhart et al. (2010) reported that about 72% of American youths 

aged between 18 and 29 years used social networking websites such as Facebook and MySpace. Onah 

& Nche (2014) also acknowledged that Nigerian youth are more disposed to social communication 

technologies than other types of technologies. In addition, Adaja & Ayodele (2013) carried out a 

study to determine the percentage of Nigerian youths on Facebook and how often do they used the 

social network, and found that 68% of the respondents had sent or received information via Facebook, 

while 91 % used Facebook. As Nnamonu (2013) had opined, the Internet is the chief host of social 

media sites, the youths are the most predominant clients. This also corroborates the assertion of 

(Nche, 2012, p. 19), who observed that “in the manner of a wild fire in harmattan, the phenomenon of 

social media (networking) has spread to all nooks and crannies of Nigeria, engulfing a large number 

of her youths. Social media usage has become so common among the youths, that it has become 

unfashionable not to engage oneself at least in one of the social networking sites.”  

 

Among the various job sites, Jobberman was the most frequently used by the respondents. This may 

be connected with the fact that Jobberman is one of the most popular job websites in Nigeria. Other 

type of job information sources that were highly used by the corps members is networking (contacting 

friends and relatives through e-mails). Networking is one of the informal sources used by job seekers. 

Forret & Dougherty (2001, p. 284) defined networking in the context of job search as an “individual’s 

attempts to develop and maintain relationships with others who have the potential to assist them in 

their work or career”. It is also an “individual actions directed towards contacting friends, 

acquaintances, and other people to whom the job seeker has been referred for the main purpose of 

getting information, leads or advice on getting a job” (Wanberg, Kanfer & Banas, 2000, p.492). 

Studies have found positive relationships between networking and job search outcomes (Ioannides & 

Loury, 2004; Nikolaou, 2014; Van Hoye et al., 2009; Wanberg et al., 2000). For example, Wanberg et 

al. (2000) found that job seekers who spent more time networking received more job offers, regardless 

of their use of other job search behaviors. Ioannides & Loury (2004)
 
stated that using friends and 

family may be productive, not only in finding jobs, but also in improving the quality of the match 

between firms and workers. While summarizing the results of twenty four studies, Bewley (1999) 

estimated that 30-60% of jobs were found through networking (friends and relatives). The use of 

online newspapers to get job information was rare among the corps members, as about 61% of them 

rarely used it. It may be a lot easier for the corps members to get information through their personal 

contacts by e-mails than reading online newspaper because some online newspapers have to be 

subscribed to, the cost that could be enormous for the corps members to bear, considering their 

meager allowances.  

 

Job search intensity assesses the extent to which individuals engage in job search. It focuses on the 

level of performing concrete search behaviors (Saks, 2005). Findings reveal that majority of the corps 

members spent an average of 10 hours in a day searching for job information on the Internet. This 

shows that the job search intensity of the corps members was high. Studies have shown that the 

intensity of job search relates positively to employment probability (Kanfer et al., 2001; Saks 2005, 

2006; Tso, Yau & Cheung, 2010; Van Hooft et al., 2012; Van Hoye, 2013). The effectiveness of job 

search behavior is determined by the specific search activities engaged in, the intensity and quality 

with which these activities are performed, and these need to be taken into account for understanding 
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and improving job search success (Van Hooft et al. (2012). Kanfer et al (2001) found that job search 

intensity was significantly and positively related to finding employment. Saks (2006) equally found 

that active job search intensity was positively related to job interviews and offers. Therefore, the more 

time and effort the corps members invested in job search and the more they intensely engaged in a 

greater number of search activities, the higher the chances of receiving job interviews and offers, and 

of finding employment, as confirmed by their responses in Table 7. However, only 2% of the corps 

members had got jobs offers, although the majority had taking job aptitude tests and interviews. This 

may is likely due to the very high competition for jobs in an economy that was going through a 

recession during the time. 

 

The results also found that majority of the job information sources provided relevant information to 

the corps members, while Jobberman ranked top as the most relevant. Jobberman is considered one of 

the most popular, fast-growing and strong job websites in Nigeria. It has a strong team behind it, and 

also has a Ghanaian version (Ogumka, 2015). The motivation for the site, as displayed on the site, is: 

“the unacceptable high rate of unemployment got us totally perplexed and we decided to take over the 

world (job world) and do something about it. We set out with a mission to organise, deliver and 

manage the largest catalogue of jobs in Nigeria.” LinkedIn also gave the corps members the most 

relevant information in the category of social media sites. This is not surprising because LinkedIn is a 

business and employment-oriented social networking site used mainly for professional networking. It 

is one of the most important websites for finding a job. LinkedIn allows users to create profiles and 

connections to each other in an online social network which represent real-world professional 

relationships. Nikolaou (2014) found that LinkedIn was considered a more effective than Facebook in 

recruitment processes. The corps members also found information got from their networks (contacts 

with friends or relatives) very relevant to their needs.  
 

The most important factor considered by the corps members when searching for job information on 

the Internet is remuneration, followed by job security. As defined by Business Dictionary (2016), 

remuneration “is the reward for employment in the form of pay, salary, or wage, including 

allowances, benefits (such as company car, medical plan and pension plan), bonuses, cash incentives, 

and monetary value of the noncash incentives.” Remuneration remains the most significant 

motivational strategy driving job seeking, and studies have demonstrated the motivational power of 

remuneration in the process of job choice. Chand (2016) identified three key factors affecting 

individual’s choice of occupation, in which remuneration was the first. He stated that pay on offer 

(remuneration) is an important influence on what jobs a person decides to do. Xahir (2012) rated 

salary or wage (remuneration) as the topmost eighteen factors affecting an individual’s choice of 

occupations. Yamoah (2014) contributed that remuneration, along with job security, has consistently 

remained on the list of top five job satisfaction factors most important to employees. Remuneration 

package is also one of the strategies organizations competing for talent use to recruit and retain the 

best employees. Good remuneration has been found over the years to be one of the policies 

organizations adopt to increase their workers performance and thereby increase the organization 

productivity. Remuneration affects motivation and working commitment. It is an effective and strong 

motivation to get peoples commitment. When people are rightly remunerated, they are likely to give 

their best into what they do.  

 

The study found that majority of the corps members had got some results or outcomes from their job 

search activities on the Internet. Some had been invited to write job selection tests and job interviews, 

but only two per cent of them had got job offers. This may be connected with the fact that the corps 

members were actively involved in job search as their job search intensity was high. Studies have 

found that individuals who invest more time in job search are expected to have a greater probability of 

attaining a new job than others (Longhi & Taylor, 2011). Van Hooft et al. (2005) explained that 

intense job search is likely to result in more job opportunities, while also allowing job seeker to 

choose the best alternative. Therefore, spending more time and efforts in job seeking by the corps 

members may increase the chances of finding employment if the search efforts are of high quality. 

This study has shown that using the Internet to search for job information by the corps members was 

productive, which indicate that the Internet is a beneficial tool for job search, as confirmed by 

Suvankulov et al. (2012) and Fountain (2005), who found positive relationships between Internet use 

and job search outcomes. 
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The tests of hypotheses reveal that job information needs significantly predicted use of Internet job 

information sources by the corps members. Use of information by individual or group of individuals 

could be a function of their activities and information needs. The corps members were job seekers and 

definitely would have need for information about where to get jobs and how to go about getting the 

job. In order to satisfy these needs, they needed to consult various information sources, among which 

is the Internet. Abioye (2012) found that job seekers had variety of information needs and made use of 

different information sources to meet the needs.  

 

The study also found that Internet job search self-efficacy significantly predicted use of Internet job 

information sources by the corps members. Internet job search self-efficacy in this study refers to the 

corps members’ ability and confidence in using the Internet while accessing it, and the confidence in 

their ability to successfully perform a variety of job search activities using the Internet. Self-efficacy 

influences the courses of action people choose to pursue, the amount of effort exerts in the pursuit of 

goals, and perseverance in the face of difficulties and setbacks (Bandura, 1993). The computer or 

Internet skills possessed by the corps could influence their use of the Internet to search for job 

information. Green et al. (2011) explained that in order for a job seeker to use a technology to search 

for information, it is not only necessary to have the right skills, but also the self-efficacy, which is the 

beliefs about one’s ability to use the technology. According to Zikic and Saks, (2009) a jobseeker has 

access to a variety of Internet job sources from which to gather information, and the information 

gathered improves job search self-efficacy. Their study found that job search self-efficacy predicted 

job search intention. Saks, (2005) stated that job seekers with high self-efficacy have greater 

confidence in job search and are more likely to turn down job offers and continue to search for the 

best employment opportunity.  

 

The study found that subjective norms of the corps members did not significantly predict their use of 

Internet job information sources. Subjective norm is a “person’s perception that most people who are 

important to him think he should or should not perform the behavior in question” (Fishbein and 

Ajzen, 1975, p. 302), which is the extent to which the corps members are influenced by social 

pressure (friends, colleagues, families, relatives, etc.). This finding is in contrast with previous studies 

(Hasbullah et al., 2016; Zaremohzzabieh et al., 2016) who had found significant relationships between 

subjective norms and use of technology (Internet). Job seekers are expected to be influenced by peers, 

friends and family as to the types of jobs or career paths selected, sources of information, as well as 

method of job search used. Our finding may be due to the fact that the use of technology has received 

wide acceptance among youths, therefore peer influence no longer made them use technology.   

 

Conclusion, Implications and Recommendations 

The use of ICT, particularly the Internet, has become an essential job search tool and the positive 

attitude of corps members towards its use as a source of job information makes it a viable means that 

can be used to achieve satisfactory job search outcome. It also makes it a viable tool which can be 

used by employers for recruitment purposes. The study has been able to give an exposition into the 

fact that the Internet is being used to search for job information by job seekers in Nigeria, especially 

among the youth corps members. The study has also shown the importance of need and self-efficacy 

in usage of technology. The study therefore provides organizations with information about the need to 

adopt e-recruitment in order to achieve effective and efficient recruitment of suitable candidates to 

meet human capital needs. The study also provides information that could encourage government 

agencies to pursue policies that promote the use of the Internet for recruitment and job search in 

Nigeria. Policy recommendation emanating from the research findings is largely related to the 

improvement of job search processes, strategies and skills among the youth, particularly among 

national youth service corps members during the service year.  

 

The study has some limitations. First, it was limited to corps members in Ibadan, which is only a 

small fraction of all corps members in Nigeria. Future studies could be expanded to include corps 

members in other local governments, regions or states, in order to have more data from which 

conclusions can be drawn. Future studies could also be carried out among job seekers other than corps 

members, preferably job seekers who had completed the NYSC scheme or those already working but 

seeking another employment. The study was also limited to Internet job information sources. 
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However, future studies could combine Internet job information sources with print or paper based 

information sources. This could allow better measurement of job search outcome when other job 

information sources are used. Future studies could also look at the relationships among Internet job 

information sources, job search intensity and job search outcome. 
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Appendix: Populations and samples of National Youth Service Corps 

members posted to the local governments of Ibadan, capital of Oyo 

State, Nigeria during 2015-2016 service period. 

 

S/N Local Government Number of  

Corps members 

Proportionate  

sample 

1 Akinyele 652 33 

2 Egbeda 486 24 

3 Ibadan North 2207 110 

4 Ibadan North- East 998 50 

5 Ibadan North- West 408 20 

6 Ibadan South- East 1201 60 

7 Ibadan South- West 1181 59 

8 Ido 93 5 

9 Lagelu 300 15 

10 Oluyole 441 22 

11 Ona-Ara 198 10 

TOTAL 8165 408 
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